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OVERVIEW

On February 9-10, 2010, a group of key stakeholders and experts in Family and Consumer Sciences came
together in Washington, D.C. to meet, dialogue, and provide strategic input on Family and Consumer
Sciences research, education and Extension issues and opportunities at the Federal level. The meeting
was facilitated by members of the Board on Human Sciences.

RATIONALE

The transformation of the Cooperative State Research, Education and Extension Service (CSREES) to the
National Institute of Food and Agriculture (NIFA) provides a unique opportunity to explore Family and
Consumer Sciences (FCS) at the Federal level, and in the context of NIFA’s mission and priorities: Global
Food Security and Hunger, Climate Change, Sustainable Energy, Childhood Obesity and Food Safety.

GOAL

To set the strategic direction and continue gathering input from Family and Consumer Sciences (FCS)
leaders representing land-grant universities, Cooperative Extension Services, and key partnerships for
FCS and its role in research, education and Extension at the Federal level.

OBJECTIVES

e Define FCS within the research, education and Extension contexts of NIFA.

e Develop a vision and mission for FCS within the context of NIFA, and a common language
among partners and collaborators.

e Develop a national level FCS Logic Model with measurable outcomes that align with base FCS
programs and NIFA priorities and opportunities.

e Discuss and capture FCS research capacity and training needs related to grantsmanship and
participation in grant opportunities by FCS faculty/researchers.

e Discuss FCS agency to agency opportunities and joint partnerships to benefit FCS and the NIFA
mission.

e Develop a regionally representative national FCS Working Group to enhance communication
with NIFA NPLs and Senior Leadership and among stakeholders.




PARTICIPATING STAKEHOLDER GROUPS AND REPRESENTATIVES

Northeast, North Central, Western and Southern Region FCS Leaders: Nominated by the
Regional Extension Executive Directors

Chair: Council of Administrators in Family and Consumer Sciences (CAFCS)

Executive Director, President: American Association of Family and Consumer Sciences (AAFCS)
Credentialing Manager: National Council on Family Relations (NCFR)

President: National Extension Association of Family and Consumer Sciences (NEAFCS)

Staff: Association of Public and Land-grant Universities (APLU)

President: American Council on Consumer Interests (ACCI)

Representatives: 1890s FCS Programs

NIFA NPLs, Directors and Deputies representing Natural Resources and Environment; Families,
4-H and Nutrition; International Programs; Planning and Accountability; and Economic and
Community Systems

Executive Board Members: Board on Human Sciences

Deans, State FCS Program Leaders and County FCS Educators: Land-Grant University System
and Cooperative Extension

Functional Area Experts: FCS Research, Education and Extension

Field Experts: Family and Human Development, Family Economics, Housing, Health, Child and
Adolescent Development, Textiles and Apparel, Nutrition and 4-H Youth Development

RESULTS

Tag Line
Family and Consumer Sciences...advancing the human dimensions of food and agriculture.

Definition

Family and Consumer Sciences is the integrative, multidisciplinary field of science that studies
relationships among humans and their environments to foster quality of life, strengthen
communities, and achieve a healthy and sustainable world.

Vision
Breakthroughs are made in the human dimensions of food and agriculture because of Family and
Consumer Sciences.

Mission

To focus on the human dimensions of food and agriculture in addressing priority issues through
scientific research and its application; strategic partnerships; Extension education; and the
preparation of the next generation of human sciences professionals.

ACTIONABLE STRATEGIES

1.

ouswWN

Finalize Overarching FCS Logic Model

Develop FCS Logic Models around NIFA Priority Issues

Develop FCS Strategic Partnerships around NIFA Priority Issues
Establish National FCS Workgroup

Expand FCS Grantsmanship and Research Capacity

Develop FCS Communications Plan
Contact

Caroline E. Crocoll, Ph.D., CFCS, CFLE, NCC
ccrocoll@nifa.usda.gov
202-720-4795
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